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This exam question consists of 2 pages in total
Exercise 1)

The Copenhagen ZOO plans to run a new promotion campaign. This is based on two things 1) the ZOO has some new modern installations for many animals and 2) soon they will get – quite extraordinary - two panda´s from China. There is only five ZOO´s in Europe with panda´s.

Based on a theoretical consumer orientated analysis of the product, a Zoo, your are asked to 
1) Come with some reflexions on, which parts of the marketing-mix is of special importance for this type of organization/company
 


2) Discuss the competitive situation for a ZOO in general 
3) Discuss relevant segmentation variables and target groups for a campaign for the Copenhagen Zoo


4) List and argue for relevant promotion parameters 

Exercise 2)

In brand management there can be discussions on the possibility for brand extension and/or brand stretching. Based on a definition of a brand you are asked to
1) Define and discuss the two concepts/strategies  


2) Come with your own examples


3) Discuss possible advantages and drawbacks (pros and cons) for consumers and marketers
